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Outline

• Perspective on the GTA Agriculture & Toronto 
Food & Beverage Cluster 

• How are challenges addressed in the GTA 
Agricultural Action Plan?

• Positive food trend indicators  

• What about the 100 Mile Meal?  



GTA Farm Types by Number of 
Farms, 2001 

Planscape, 2003



GTA Farm Types & Gross Receipts
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Gross Farm Receipts - $670.4 mill.



Food Processing:  Toronto’s Food 
& Beverage Cluster

Toronto’s food & 
beverage cluster

•annual sales - $15 billion 
•> 1,800 food and bev
manufacturing co’s
•> half of all Ont.’s food 
processing
•half of Canada’s top ranked 
food & beverage 
manufacturers headquartered 
in Toronto 
•second largest-and the 
fastest growing-cluster in 
North America

Source: City of Toronto Economic 
Development Department, based on 
Statistics Canada Labour Force Survey 
Data, 2004. 



Toronto’s Food & Beverage Cluster

Source:  City of Toronto, 
Economic Development



Vision – GTA Agricultural 
Action Plan

A dynamic, viable GTA agricultural industry 
where committed stakeholders work 

together with agricultural industry leaders 
to address challenges and lead change.



GTA Agricultural Action Plan

• 37 Actions related to:
– Economic Development
– Education and Marketing
– Land Use Policy
– Accountability and Responsibility

• Lead implementers and participants identified for 
each action to build accountability

• Focus:  industry sustainability; look beyond land 
use planning; comprehensive; partnership 
between gov’t & industry; capitalize on unique 
strengths; build alliance with consumers



Priority Actions (1)
1. Create the GTA Agricultural Action Committee

2. Dedicated agricultural economic development capability 
at the municipalities, with GTA-wide and provincial co-
ordination

3. Reforms in farmland & value-added taxation

4. Recognize and adapt to cultural diversity and 
demographic realities

5. Programs to assist in farm succession and support new 
farmers



Priority Actions (2)

6. Work to achieve PPS and Official Plan changes 
that better protect agricultural land

7. Identify a variety of mechanisms for protecting 
natural areas while benefiting the landowner

8. Enable farmers to supplement farm income 
through compatible secondary uses on the farm

9. Adopt transportation policies and programs that 
keep roads safe for farmers



Other Balls in the Air

Golden Horseshoe Greenbelt

1.8 million acres of farmland 
and greenspace protected 
from urban encroachment

Places to Grow
- By 2031, population in  
Greater Golden Horseshoe 
to increase by >3.7 mill. to 
a total of 11.5 mill. - an 
increase equivalent to the 
existing cities of Vancouver, 
Calgary & Edmonton 
combined!
- Roughly 60,000 acres 
projected to be needed for 
urban uses but higher 
densities and more compact 
development will reduce this



Select Trends

• More focus on environment 
& health

• Demographics – small family sizes, 
aging population, ethnic diversity

• Incr. consumption of fresh food
• Food box programs
• Meal delivery services
• Growth in Farmers’ Markets
• Focus on quality/the eating experience
• Focus on convenience & functionality 



The 100 
Mile Meal



All the food groups are theoretically 
available locally

Grains - Mills / Bakeries

Veg & Fruit – seasonal 
tender fruit; year round 
apples; root & hot house 
vegies; (processed avail. 
on limited basis); 

Milk Products – available 
year round with local 
processing

Meat & Alternatives –
meat available year 
round; fish from 
farms/Great Lakes on 
limited basis; dried peas, 
beans & nuts on limited 
basis



Source:  Ryan Austin, U of T



Yes, We Have No Bananas
• The Good News…

– All Food Groups are amply covered
– Entrepreneurship in agriculture & food/bev industry is alive & well
– Some value-chains are forming
– Trends seem to support focus on local 
– Good transportation system 

• The Bad News…
– Limiting variety would be a major adjustment
– Cheap food policy 
– Global competition 
– Distribution challenges – “local” is not mainstream
– No easy way of knowing which products are local
– Resistance to change
– Local does not always mean less energy (transportation is only one form 

of energy – what about energy related to climatic advantages for growing 
or efficiencies of scale?) 

– Growth vs. foodland vs. natural areas 
– Farmland is not foodland



Going Forward 

• Who are the local processors?  Where do they 
get their inputs? What products are in 
demand? Would local value chains work?  
How can this be facilitated?

• Would “local” be a significant marketing 
advantage?

• Can targets be set?

See www.rpco.on.ca/
- data on GTA Agriculture

- GTA Agricultural Action Plan



“Ignorant men don't know what 
good they hold in their hands 

until they've flung it away.”

Sophocles BC 495-406


